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ABSTRACT

This research aims to study attitudes and acceptances of drug vending machines among
consumers who live in apartments and hostels in Chiang Mai Province by collecting data with
questionnaires in October and November 2005 using multi-step random sampling. There are 3 steps of
sampling: the first step is choosing sub-district, the second is choosing apartments and the third step is
choosing rooms. There are 400 samples which can be divided into 4 sub-districts: Suthep Sub-district
40.25 %, Chang Puek Sub-district 27.5 %, Nong Pa Khrang Sub-district 20 % and Nong Harn Sub-district
12.25 %. From an analysis, the results can be concluded as the followings:

1. The result analyzed by Chi-Square and Chi-Square Pooled found that male have opinions towards
positive questions about vending machines different from female while there is no difference
between the opinions towards negative questions and general questions. The questionnaire
responders have positive attitudes towards vending machines in several ways which are the
convenience of vending machines, the rising roles of vending machines, the increasing numbers
of vending machines, the modern of vending machines users, the reliable efficiency of vending
machines and the using of automatic laundry machines. Besides, the negative attitudes of the
questionnaire responders towards vending machines are the more expensive price of goods in
vending machines, the risk to receive low-quality goods and the vending machines sometimes

take the coins without giving goods.



Male and female have similar opinions towards positive questions and negative questions about
drug vending machines which indicate that the consumers who live in apartments and male or
female hostels want to have the same drug vending machines. The questionnaire responders have
positive attitudes towards drug vending machines in several ways which are drug vending
machines provide convenience to buy medicines for 24 hours, the rising roles of drug vending
machines in daily life, the rate of buying medicines from drug vending machines is higher than
that of drugstores, the modern of drug vending machines users and the consumers’ abilities to buy
more expensive medicines from drug vending machines. Besides, the negative attitudes of the
questionnaire responders towards drug vending machines are the risk to receive low-quality goods
and the vending machines sometimes take the coins without giving goods.

From the analysis by giving scores technique and Weighted Arithmetic Mean with the sorts of
drugs which consumers need them selling in drug vending machines and the frequency of buying
medicines found that the first three requirements of consumers are that, the first, analgesic and
antipyretic medicines, the second is muscular pain-relievers and insect-bite relievers and the third
is inhalers or ointment to relieve dizziness and stuffy nose.

When analyzing the regression of buying from drug vending machines found that the average
percentage of decision to buy medicines from drug vending machines is steadily increasing if the
time of providing drug vending machines is longer and there is continual improvement of the
system,

From the analysis of the highest price which the consumers are willing to buy from drug vending
machines found that the average of the highest price is 40.24 baht and the highest price which the
consumers are willing to buy from drug vending machines comparing between genders are not
different, Therefore, the consumers who live in male or female apartments or hostels are willing
to buy from drug vending machines the highest price as the same.

The extra services which the consumers need from drug vending machines by priority are the
ability to carly diagnose, weighing-machines, thermometers, blood pressure meters and heartbeat
meters.

The media which consumers want the most to advertise about drug vending machine is television.
The next in rank are publishing, advertising boards and radio. Therefore, advertisement on

television can reach the most,



